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I’m not 
undecided 
about the 
ILRAA. 
-- Ken Bone

“

”
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Hallock
#ILRAA
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CHALLENGE ILRAA 

INSPIRE 
CONVERSATION 

CAPTURE 
ATTENTION 

+ 

CREATE A SOLUTION 

DEVELOP 
CONTENT & 

CHANNELS 

P2P BRAND 

+ 

RELEVANT, 

EXECUTION 

CONSISTENT 

& DIGITAL 

BE 
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Solution � part a 
Create a peer to peer Brand  

- Logo & tagline 
- Personality &  
  tonality 

*A Brand is a promise that 
earns attention & loyalty 
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Logo + tagline 

ILRAA Logo is to Be placed near the cornell            
seal for identification & Brand halo purposes 
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Social media icon 

*Social media icons are typically square avatars 
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OLD EMAIL  NEW EMAIL 
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OLD ilraa weBSITE NEW ILRAA weBSITE 
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PERSONALITY 
-  FRIENDLY 
-  INCLUSIVE 
-  POSITIVE 
-  FUN 
-  SMART 

-  HUMBLE 
-  TECH SAVVY 
-  SUPPORTIVE 
-  CONNECTED 
-  NOSTALGIC 
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tonality 
-  CLEAR 
-  CONCISE 
-  MODERN 
-  FUN 
-  VISUAL 
-  INFORMAL 
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Solution � part B 

ILRAA As 
Moderator           
& Community 
Manager

CREATE & CURATE stories 
Produced By leadership          Produced By memBership 

Esta’s  

SHEEPSKIN SELFIES 

ILRAA ‘ROUND THE WORLD 
I AM ILRAA 

Blog 
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Next steps: 
Administrate channels via  
ILRAA community managers  

 

Coordinate editorial calendar 
with Ilr school  

 

Develop & puBlish content 
across channels  

 

BE REVELANT, CONSISTENT & DIGITAL 

launch content 
& channel effort 
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Deploy Dynamic signal 
social advocacy platform 
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continued 

Deploy Dynamic signal 
social advocacy platform 
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Get SMART ON social 
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Get SMART ON social 
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Get social 
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YOU BETTER CATCH UP! 
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How do I 
know this 
approach 
will work? 
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DIAL YOUR RED PHONE 
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