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COMMUNICATION
FRAMEWORK
NEW ILRAA



HOW DO WE INSPIRE                      
ILRAA CONVERSATIONS                       
TO ENGAGE MEMBERS?
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CHALLENGE
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1. BRAND IDENTITY
ILRAA 
ALUMNI ASSOCIATION 

ILRAA 
ALUMNI ASSOCIATION 

INVOLVE & INSPIRE 

ILRAA 
ALUMNI ASSOCIATION 

WE STILL LOVE TO READ 

LOGO

TAGLINE

ALT.
TAGS
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“NAMETAG”

“HELLO”
ILRAA 

HELLO 

ALUMNI ASSOCIATION 



1. BRAND IDENTITY

WE STILL LOVE TO READ 

PERSONALITY
-  FRIENDLY
-  INCLUSIVE
-  POSITIVE
-  FUN
-  SMART

(CONTINUED)

-  HUMBLE
-  TECH SAVVY
-  SUPPORTIVE
-  CONNECTED
-  NOSTALGIC
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1. BRAND IDENTITY

WE STILL LOVE TO READ 

TONALITY & STYLE
-  CLEAR
-  CONCISE
-  MODERN
-  FUN
-  VISUAL
-  INFORMAL

(CONTINUED)
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2. STORIES
CREATE  &  CURATE

SHEEPSKIN SELFIES

ILRAA ‘ROUND THE WORLD

Produced by leadership           Produced by membership

VIDEO/AUDIO
PHOTOS/TEXT
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“ILRAA As Moderator           
& Community Manager”
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1. WEBSITE
# OF VISITORS & PAGE VIEWS
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2. ADVANCE
# ADDRESSES
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3. MAIL
# ADDRESSES
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4. EMAIL
# EMAILS
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5. LINKEDIN
SCHOOL (677 STUDENTS & ALUMNI)
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5. LINKEDIN
ALUMNI (3,301 MEMBERS)

17"



6. FACEBOOK
ALUMNI (668 MEMBERS)SCHOOL (3,817 LIKES)
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7. TWITTER
ALUMNI (1,034 FOLLOWERS)SCHOOL (2,453 FOLLOWERS)
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8. INSTAGRAM
SCHOOL (128 FOLLOWERS)

20"



9. YOUTUBE
SCHOOL (507 SUBSCRIBERS)
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ENGAGE: LIKES/SHARES/VIEWS
FOLLOWS/RETWEETS
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DYNAMIC SIGNAL 
SOCIAL ADVOCACY PLATFORM
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DYNAMIC SIGNAL 
EASY TO SHARE & TRACK
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PUNCH IT!
LET’S


